A Comparison of Publisher and Bookseller Income and Costs From Student
Course Material Expenditures

Where the New Textbook Dollar Goes*

Textbook Wholesale Cost
Publisher’s paper, printing,
editorial, general and
administrative costs;
marketing costs and
publisher’s income.

Also includes author income.

College Store Personnel
Store employee salaries and
benefits to handle ordering,
receiving, pricing, shelving,
cashiers, customer service,
refund desk, and sending extra
textbooks back to the publisher.

*College store numbers are averages and reflect

College Store Income
*Note: The amount of federal, state and/or
local tax, and therefore the amount and use
of any after-tax profit, is determined by the
store’s ownership, and usually depends on
whether the college store is owned by an
institution of higher education, a contract
management company, a cooperative, a
foundation, or by private individuals.

Freight Expense

The cost of getting books
from the publisher’s
warehouse or bindery to
the college store.

College Store Operations
Insurance, utilities, building
and equipment rent and
maintenance, accounting

and data processing charges
and other overhead paid by
college stores.

the most current data gathered by the National m National Association c

Association of College Stores. T Pl et s ntam pUS
- RESEARCH

© 2013 by the National Association of College Stores CONNECT | GROW | SUCCEED
IND.031.06.13

Source: National Association of College Stores, http://www.nacs.org/LinkClick.aspx?fileticket=_Jz-tFOW70M % 3D.



